Celletapeine:

REID and the:' Label cConvertel:
Ul ©nt




@elllgizige |fle:

Since 1949~=
+ Elexo-graphic /- 15,000rMeeISHRFStochks
+ Screen Print /10,000 terlsiIn stoecks

+ Digitall /' Indige: HP /- Mimaaiki
+ Die Cut Compoenenis.

+ Turnkey assemilies.
+Large bed digital: 5 X% 10! ft.
+ RFID Smart Labels.




Schober REIPDNRNSEionCUEVICE:

“RSErSAWENRIZN/S

S Can pPhrecESSpPrEs
pPRRLECNRAIIEIS]

+ RUn SpEEds G200

fEet Per minuLe:

+ Simalll;; USer
friendly. @ne day.
tralining), anadyeul
making REID
labels.




CoRVERIRNUNEIOEESS

+ \Wet or DiRy? “\Vetlays Cost:

Wet: cingulated, with' MGIES PHOCESSING
Adhesive costs less.

Dry: in contious + Dy inlaysfcost

forms, not |ess;, PreCESSING
cingulated, no COST INCrEASES:

adhesive. + Botlhy weit & @iy
guality’ Uje since
2004, average
yvield per roelizs 97 %
-F.




31 Flavors!

“Seyiall eperaie
differently; GHE
Size Gees neihrall
applicaticns:




IRI2Y/SHSANEIEVOISTE

~LF
+ HF
+ UHF

« Micrerweawve

+ Activve

+ SemiFactive
+ Semi-passive




Whatypereirequipineniz

~ Viulauer, GRe Pass GEeration
poessible, able teranalenvet s ey

inlays. $$$ 1.0MM foer the toproitthe
line unit.

+ Bielomatic, ene pass operatien as
well, also can make REIID tickets and
REID smart cards. $$% 1.2V 1ok te)p
of the line unit.




Other factors:

+ ProgrammingZ CosisZAVeEcgEs i
.2 centsi each:

+ Special materals; fieamaciked RElID
labels are mest pepulaE e eRimelal
applicatiens. This reguires speecizal
processing equipment.

+Security: labels can hiave photoe-
polymers. Tamper evident materals:




Wle)fe feleio)fs:

+« Plan: Intaifivestmenitby A Celioize
exceeds 300K terdate:

+ Schober Isertion Unrc: over 200
+ Inlays, films, REID prRters: 75K
+ Internal cost for mstallation: 201K

+\What markets? Asset: Tracking],
Security Gates, Vehicle 1D, 17 ASsets:

+ Active / Semi active, Passive?Z\Where
do we start.




Hoje); ¢ feif =l cleiplelle) Qzlfiflef:

+ |ntegration:" the steprchlldreiREIID:
Do you need themZ Semersay ne;
others think 1ts the key tergettineNn

the game.
+\What'level off Integration deyoeu
want to offer your clients.
+ If you’re a Wal-Mart: SPL; yeuwill
need a integrator.




DaRCIRENZAIMNEYS:

+\/enture Research, one ol e ESts
Eulll service 1an) Iocalfsalesiconitech:
Mike Gaskill, 1nrther RENDrgameiio)
over 15 years. Cellotape: preiered
Integrator.

+ Domino EIS, mainly: servicing the
retail end. Large company Wit 2
diverse product line.

+ And about 1 Million others




Read ter $SSHS

+\World Is nets ready e RED:
+\Wal-mart & DO stilliStheNo e ees:
+ | TL & Asset tracking applicaiicns

growing.

+ Picking the right process and miarkel
early and stick wiith 1.

+ Keep clients involved early and
often.




e END

TFhank yeu)!




